ASSOCIATION OF

From the President

Our young summer staff?!

Our youngest son, Austin, will
work at Cheley this summer for
the first time as a counselor.
He has just been to Shepler's
Western Wear and bought
riding boots for his adventure as
a horseback riding counselor.
This is a snowboarding,
guitar playing cowboy who
is a creative writing major in
college. Now he will enter the
professional counseling world
where his application has to
be complete with references and background checks. He
leaves his nest of comfortable college life to the joys and
demands of living with adolescent males who will think he is
the coolest thing ever. Is he nervous? You bet! Is he excited
to have ajob in the outdoors with youth? You bet!

Think of all the counselors and staff who are coming to work
for us this summer. Under some sort of working agreement they
put their faith in us and us in them for the summer of a lifetime.
Surfing the net for hot summer jobs includes jobs in summer
camps. Do people really know what summer camp is if they
have never been there2 Not really, considering that campers
in Russia have fo be taught what camp really is affer watching
American movies about camp. Camp is about respecting

others and creating an infentional community where we
alllive, play, and work together in peace, where hopefully
everyone knows your name and greets you with a smile.

Staff fraining across the United States will include everything
from how to feach, to how to counsel, to how to act with
character. As our young staff learn to take the step to
become the role models we know they are, they learn that
they too can make a difference in how life goes for the other
guy and by doing that in a positive and constructive way,
their lives will be better and happier as well. Camp counseling
is a job that fills you up in a way that nothing else can.

Austin will be just like all the new incoming staff at your
camp. He, like they, will be eager, scared, nervous, over-
confident, fun, resourceful, skilled, and knowledgeable.
Smart staff fraining will get them off on the right foot. For
many, it is their first job of any significance or commitment.
And in this two- or three- month experience, they will gain
skills and experiences that will take them through the winter,
and friends that will last a lifetime. Bless you all as you take
on the challenge of designing and delivering an incredible
summer camp experience with all the Austins out there at
your side.

Carole Cheley
AIC President

Mission Statement
The Association of Independent Camps
serves success-oriented camp professionals
who together identify emergent issues and
develop programs, services, and products
to enhance camp business operations.

What’s AIC been up to?

January, February, March 2007
¢ Membership Drive

February 2007

e AIC Kindred at ACA National, Austin, Texas. “I've Got
Friends in Camp Places” with Tommy Ferguson
Kindred Chair.

¢ New Web site launched.

e Internet policies for use by all member camps
downloadable from Web site.

March 2007
* White Hat Beverage project in partnership with ACA —
a nontraditional funds development project (see page 5)



Summer Camps Without Summer?

Even with busy summers rapidly approaching, some camp
professionals still might question the relative importance

of having a full three-month summer vacation from school
for children and their families. Many camps have actively
pursued opportunities to provide year-round services and
programming, and the thinking in some circles has been
that the future of camps could well hinge on their ability to
operate outside the traditional summer months.

While that may prove to be the case, we should certainly
hope that the future of camps includes bright summers.
Recent reports issued by the American Camp Association
(ACA) indicate that:

e Less than one in four day camps operate in any month
other than June, July, or August.

Summer youth camp registration represents 80.3 percent
of annual total revenue for day camps. No other source
comprises more than 5 percent of total revenues.

Nearly all residential camps have operations during each
of the summer months (June through August). About
two-thirds are in operation in the months that bookend
summer (May and September). For the rest of the year,
less than half of residential camps are open.

Summer youth camp registration represents over half
(58.7 percent) of annual total revenue for residential
camps. No other source comprises more than 6 percent
of total revenues.

More than one of every five day camps failed to earn
more than they spent (13 percent lost money while

8 percent broke even).

Almost half (44 percent) of residential camps failed to
earn more than they spent on their operations (25 percent
of residential camps lost money, and another 19 percent
broke even).

The average profitability (net income as percent of
revenue) of residential camps is less than 1 percent

(0.28 percent). Day camps’ average profitability (over
three-fourths of which only operate in June, July,

and August) is 12.3 percent. (Average U.S. corporate
profitability is 6.3 percent.)

Source: American Camp Association, ACA Camp Business
Operations Report: 2006, Day and Residential Camp Summaries

These data make a clear argument:

* Well over half to more than three-fourths of annual
revenue for U.S. camps is generated during the summer
months. Put another way, as little as 20 percent of

Inc Link is published twice yearly by the Association of
Independent Camps, a kindred group of the American
Camp Association. For membership information visit
www.ACAcamps.org/aic
or contact Melany Irvin, AIC,

5000 State Road 67 North, Martinsville, IN 46151-7902
AIC@ACAcamps.org, 765-342-8456, ext. 397

annual camp revenues are generated during the nine
nonsummer months.

e The summer season is critical to camps’ ability fo continue
to serve their clientele — and not just during the summers.
Summer revenues support off-season programs.

e A ssignificant number of camps in the U.S. are taking in less
money than it costs them to operate.

Not only can we not have summer camps without summer
— it's quite likely that, without a solid summer season to
support camps throughout the year, we would not have
camps at all.

Unfortunately, across the United States children’s summers
are shrinking. To quote from the August 3, 2005, edition of
The Wall Street Journal, "Backlash Grows As Some Schools
Begin Next Week™:

“In all, about three-fourths of the nation’s public schools
now start before September 1. That's up from about 50
percent that started that early in the late 1980s, according
to a survey by Market Data Retrieval, an education
research firm. The trend is sparking a backlash, as parents
complain that August start dates conflict with such things
as family reunions and camp schedules and rob children
of the chance to enjoy the last lazy days of summer.”

In light of ACA's ongoing Camper Enroliment Survey, it
appears that the shortened summers might already have
an influence on camper enrollment. Camp directors
responding fo the survey tell us that:

* Six of every ten camps have enrollment goals that are less
than the capacity of their camps.

* The most common reason (cited by over 40 percent
of camps responding to this question) given for having
enrollment goals less than capacity was "We have not
reached capacity in years.”

e Even with the majority of camps having targeted
enrollment goals that were less than camp capacity,
three of four camps still failed to meet those goals.

e Only one in three camps reported last summer's
enrolliment as being their highest enroliment for the last
five years.

* When asked their greafest concerns for camper
recruitment, the most common responses included:

1. Increasing number of summer opportunities for children
other than traditional summer camps

2. School calendar conflicts with campers’ schedules

. Camper/parent demand for shorter sessions

4. Parent unwilingness to allow children to leave home
for a residential camp experience

w

Source: American Camp Association, Camper Enroliment & Staff
Recruitment Survey, Spring 2006

(Still open as of this writing — with 92 more respondents than last
spring’s 219)

From the above data, several conclusions can be drawn:

e With 60 percent of camps having enroliment goals less
than camp capacity, 75 percent of camps not meeting
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their enrollment goals, and 40 percent of those camps not

having reached their capacity in years, it's clear that there

are currently either too few campers or too many camps in

the U.S.

Children and families have more summer opporfunities

and less summer now than at any time in the history of

summer camps.

Although recent ACA research (Inspirations - 2006) has

shown that camps with longer session lengths had a

higher percentage of youth with optimal experiences on

all four developmental domains measured (i.e., supportive
relationships, safety, youth involvement, and skill building)
demand for shorter sessions is growing — and shorter
sessions require more campers to fill a summer season at
camp than do longer sessions.

e School calendars do noft just impact camper enrollment at
the beginning and end of the summer. When children and
families have to choose between the increasing number
of summer opportunities during the shorter summers, many
families are unable to find the time for summer camp.

* The emergence of shorter sessions might possibly have
lead to more individual campers attending camps,
but unused capacity and a shorter summer season
would indicate fewer total camper-days for the camp
community as a whole.

Early school start dates and the shiffing of school vacation
days from the summer intfo other fimes of the year have not
been shown to affect student academic achievement. In
fact, according to research conducted by the Coalition for
a Traditional School Year (CTSY), students in Arlington Public
Schools in Virginia, a state that has been starting school
after Labor Day for many years, had the highest cumulative
SAT scores in the nation in 2006, with an average composite
score of 1620. CTSY also found that schools in the top five
academic states in the nation according to the American
Legislative Exchange Council begin classes around the first
of September.

Early school start dates do, however, affect children,
families, and camps. The camp community should not

just be aware of this trend but should be actively involved
in reversing it. The very future of camps depends on
advocates who care about camps effectively addressing
this problem. The camps we lose are not being replaced
at the same rate — and camps that lose money will not be
camps for long.

Allen McBride

Camp Mac ¢ Munford, AL
256-362-7449 « allen@campmac.com

AIC newsletter from the Mid-Atlantic

Section

* We're still rocking and rollin’ from our participation in
the Tri-State Camping Conference in March in Atlantic
City. Over six hundred camps and over three thousand

attendees flooded to Atlantic City to celebrate the 25th
Anniversary of the Conference; it was the best ever!

The SCOPE dinner event raised over $250,000 to help send
needy campers fo area camps.

From all indications while speaking with our colleagues, our
camps are doing well with enrollment at a satisfactory level.
Many of our camp directors are trying to get their camp
properties ready but are combating unusually colder and
wetter weather.

The Fall Ben Applebaum Day Camp Conference will be
held this year in October with three day camps in New
Jersey being visited: Black Bear Lake, Rolling Hills, and Ivy
League will be visited by well over two hundred camp
professionals.

Ron Leiser, Representative

Mid America News

True to all camp correspondence from the Mid-West, we
begin with a weather report. After an extremely mild winter,
those of us in fly-over country were pelted with a late spring
freeze and blizzard conditions. This cut short any hopes of an
early construction season, and with little or no snow coverage,
put the frost down below the usual four feet levels, and gave
many of us ice on lakes that would stay until late April.

From a random sampling, the enrollment picture is mixed.
Many camps report a greater interest in the four-week
sessions, and most note a more marked interest for

Girls sessions. An April rally has kept the phones ringing,
and many camps report that while there won't be any
enrollment records set, 2007 looks like a solid year.

Staffing has been a challenge, and there seems fo be a real
shortage of talented young men interested in counseling
positions. Many camps report the continuing trend of new
staff making a commitment and then discovering that they
cannot accept. This has only added to the frustration and
staffing puzzle.

The Mid States conference, held outside Chicago in April,
was successful and reported an increase in attendance.
The fee structure is such that there is an incentive for camps
to bring multiple staff members. There were many good
sessions on Infernet staff policies as camps and camp
directors confinue to struggle with this new challenge.

On the local section level, many in the Northland section
have endeavored to get the message of camp out by
working with local morning felevision shows and print media.

Western Region Report

Camps in the west are experiencing good enroliment with
most reporting an upward or stable trend. Enrollment is
credited fo high return rates, good Web sites, and DVD's.
Camp fairs got mixed reviews, but most directors feel they
are good to help get the word out about summer camp
in general.
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Staffing went well this year. Those hard-to-get positions

are still hard to get such as specialists, trip guides, and
male horseback riding counselors. Internationals play an
important role in adding diversity and skills. Camp directors
want more diversity in their camper population and find it
hard to achieve even with generous scholarship programs.
A diverse staff is equally hard to find. And many say they
would like an AIC session on how fo achieve diversity both
in campers and staff populations.

Most day camps confinue to be flexible in their schedules,
accommodating parents to gain enroliment. Camp terms
for resident camps are primarily two weeks in California and
three to four weeks in Colorado and Washington. Resident
camps are finding that the summer fills strongly in July/August
and June is very hard to fill. Day camps open June 25 with
resident camps opening a week earlier. Resident camps
are developing new programs such as family camp and
frip expeditions o make up revenue in uneven enrolliment.
Family camp continues to be an excellent way to expand
camp weeks.

Camp directors are looking forward to providing another
amazing summer for their campers. They are clear about
what they do and why they do it. Stability, creativity, and
expansion are the key words out west.

Web sites to check out!

e Children and Nature Network — www.cnaturenet.org

* WAIC — www.WAIC.org

* MAIC — www.campsrus.org

* AIC — www.AICcamps.org

* Maine Youth Camps — www.MaineCamps.org

* www.TraditionalSchoolYear.org

* www.CampParents.org

* Find out about Healthy Camps Study —
www.ACAcamps.org/research

Download and use them for your own camp! Internet
Policies for AIC members on www.AICcamps.org.

From the USA Weekend Columnist

Surfing for that Summer Job
Low unemployment and high demand for summer help
mean opportunities are plentiful this year for young workers.

Work the Web. Sites such as www.ACAcamps.org/jobs,
CoolWorks.com, SummerJobs.com, quaintcareers.com and
ResortJobs.com are great for people seeking positions at
summer resorts and sleepaway camps. And don't forget
mainstream sites such as CareerBuilder.com and Monster.
com. If there is something on your My Space page that you
wouldn’t want a potential employer to see, take it down.

Exercise is Key to Academic Excellence

It furns out that physical activity can improve noft just

kids' health but also their grades. A study released by the
American College of Sports Medicine found that twenty
minutes of vigorous activity at least three days every week
was needed for children to excel academically. “Physical
activity may reduce boredom and increase attention span
and concentratfion. Any activities that get kids moving . . .
sports, dance, and playing active games — not video games
— dll help to increase activity levels.”

ACA Public Policy

Many issues in the realm of public policy affect all of us.
Keep on top of all of the ACA public policy issues by visiting
the ACA Web site (www.ACAcamps.org) and follow the
Public Policy link at the bottom of the page. Included is
information on state-by-state camp regulations, and links on
child safety, public lands, fransportation, employment, and
other issues.

Congratulations to Ebner Camps, Inc!

Congratulations to Ebner Camps, Inc., Torrington,
Connecticut (www.EbnerCamps.com), which was named
finalist for Family Business of the Year Award by The University
of Connecticut Family Business Program. There were nine
finalists chosen out of over fourteen hundred applicants
that were nominated by other businesses in Connecticut.
The Connecticut Family Business of the Year Award is

a prestigious way to recognize and honor those family
businesses that embody core family values and the best of
American Free Enterprise.

Disaster Recovery Plan

Do you have a disaster recovery plan for your business?
You're probably just like 71 percent of small business owners
— you don't have one. It might seem intimidating to put
one together. Office Depot has a practical guide for
preparing a disaster recovery plan for smaller enterprises.
The guide covers points such as keeping lists of vendors,
having a supply of forms you use in your business available
off-site, and backing up data.

As you are putting together a disaster recovery plan, keep
in mind one of today's important frends: online backup
services. They back up your data continuously, and they
store a copy of your computer files off-site. That way, if there
is a fire or flood, you can recover your files almost instantly.
And, they are cost effective. Prices start around $50 a year.
Two such services are Carbonite and Mozy. Read the Office
Depoft guide, Expect the Unexpected-Disaster Preparedness
Strategies for Small Business, to get started on your disaster
recovery plan.

Small Business Optimism Index for 2007
The National Federation of Independent Business (NFIB's)

Small Business Optimism Index for April 2007 shows that small
business owners think the current boom is winding down. Be
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careful though not to read too much into this report. Good
businesses make good money even during slower economic
fimes. And as the commentary accompanying the report
states, 2007 is still expected to be a growth year — just not
at the hugely robust rate of previous years. The commentary
accompanying the report states:

“Overall, it is clear that the economy is growing much more
slowly than a year ago. The job market numbers remain
surprisingly strong. The expectations for growth have softened,
leading to no pick-up in capital spending that most observers
were expecting. The year 2007 should take its place as the
sixth year in expansion, but it will not be an exciting year.”

Check out the NFIB.com Web site. The National Federation
of Independent Business is the largest advocacy
organization representfing small and independent businesses
in Washington, D.C., and all fifty state capitals.

The April 2007 Discover Small Business Watch, did a survey
of small businesses with five or fewer employees and found
that the gyrations of the stock market have little to do with
the day-to-day running of a small business. However, the
economy as a whole is relevant. Small business owners do,
in fact, make decisions based on their impressions of the
overall condition of the economy.

Check out Forbes.com and read Mary Crane’s article,
“When the Founding Entrepreneur Should Step Aside,” or at
least, get out of the way of the people you bring in under
you. To step aside, you don’'t have to leave completely.

White Hat Beverage and AIC

AIC is entering info a contract with The White Hat Beverage
Company to provide healthy beverages to kids at camp.
In return AIC and ACA will be receiving a percentage

of all sales of the company. As a pilotf, beverages have
been sent to 350 independent camps this summer. The
White Hat Brands, LLC, is a beverage company based

in Atlanta, Georgia, committed to youth wellness. The
produce contains no high fructose corn syrups, no artificial
sweeteners and no artificial colors or flavors. These
beverages are delicious and have only eighty calories per
eight-ounce serving. More to come this fall as we work
out the details of this new business venture to benefit both
campers and our camp associations.

Dates for Your Calendar — Come one,
Come all!

Resident Camp Conference and Tour
Tuesday, September 18-19, 2007

* Host Camps — Iroquois Springs, Camp Echo, Camp
Lokanda, Chipinaw, Silver Lake.

e Sponsored by the New York Section, AMSkier, and H&H
Purchasing Services.

AIC National Kindred Event

February 11-12, 2008

Nashville, TN — Opryland Hotel

2007 AIC Kindred Chair — Chris Strevel, Tate's Day Camp

e This is the perfect venue to get together with
Independent Camp Directors from across the U.S.
Please join us for educational sessions and fellowship and
sharing and networking with other independent camp
owners, directors, and staff. Join AIC today for
discounts on conference registration.

ACA National Conference
February 12-15, 2008
Nashville, TN — Opryland Hotel

International Camping Congress

October 4-7, 2008

Quebec, Quebec Canada

Info@iccquebec2008.com ¢ www.iccquebec2008.com

Western Association of Independent Camps
November 8-11, 2008
Tangue Verde Dude Ranch, Tucson Arizona
waicoffice@aol.com

Check out ACAcamps.org for other conference and
educational opportunities.
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Speedy Altman Award Recipient, Phil Lilienthal of World
Camps with Andy Lilienthal of Camp Winnebago

The Speedy Altman Award recognized individuals for their
preeminent contributions to the independent camping
movement throughout North America. Congratulations

to Phil Lilienthal who was awarded the 2007 Speedy
Altman Award at the AIC Kindred in Austin, Texas, this past
February. In 2003, Phil founded World Camps and is the
current CEO and President. His camp is for children affected
by HIV/AIDS in Africa. He is the former owner/director of
Camp Winnebago in Maine (1979-2003). And he founded
Ethiopia’s first residential summer camp in 1966. Phil has
also served on the ACA National Board, New York Section
Board, and the Maine Youth Camping Association Board,
and he is a standards visitor. Visit WorldCamps.org to learn
more about his newest adventure of bringing camp to the
children and families of Africa who are affected by Aids.

AIC Kindred Banquet

AIC Speedy Altman Award —
Phil Lilienthal

Other Awards presented at the AIC
Kindred Banquet

Board Award of Appreciation: Tommy Ferguson, Sam Cote,
Don Cheley, Robert Lebby, Mickey Black, Ross Turner
Regional Honor Award recipients:

New England — Scott Brody

West — Andrew Townsend

Southern — Dick O'Ferrall and Tommy Ferguson
Mid-Western — Rachel Bredemus

AMSkier Award for Excellence: Si and Kathy Ragsdale,
Camp Stewart

Much appreciation and congratulations to all of our
award recipients for their contributions and inspiration to
independent camping.

Thanks to our 2007 Kindred Event AIC
Business Partners

AIG Insurance, Markel Insurance, Hiblbs Hallmark Insurance,
AMSkier Insurance, Bunkl.com, and Vincent Curtis
Educational Register. Please support these wonderful
companies who support our kindred events!
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Current as of 6/15/07

If your camp is not on the list, you can renew online at www.ACAcamps.org/aic
or mail your renewal form (see page 8) to the address provided on the form. If
you have questions, please contact Melany Irvin at info@AlICcamps.org.

Agawam

Alford Lake Camp

Alleghany

Alpine Camp for Boys, Inc.

Astrocamp

Awosting/Chinqueka

Baco Che-Nao-Wah

Banner Day Camp

Bar-T Ranch

Bearskin Meadow Camp

Beaver Summer Programs

Betsey Cox

Birch Trail Camp for Girls

Birchmont - A Pierce Camp

Blue Ridge Camp

Blue Rill Day Camp

Blue Star Camps

Brant Lake Camp for Boys/
Brant Lake Dance Center

Breene's Camp Riverbend

Brooks School Day Camp

Cali-Camp Summer Day
Camp

Camp Androscoggin

Camp Aranzazu

Camp Arcadia

Camp Augusta

Camp Bear Track

Camp Birchwwod & Gunflint
Wilderness Camp

Camp Buckskin

Camp Caribou

Camp Carolina

Camp Catherine Capers

Camp Champions

Camp Chatuga

Camp Chen-A-Wanda

Camp Chippewa for Boys

Camp DeBaun

Camp DeSoto, Inc.

Camp Echo

Camp Foley

Camp Friendship

Camp Greylock for Boys

Camp Greystone
Camp Horizons

Camp lllahee

Camp Kamaii

Camp Kinneret Day Camp
Camp Laney for Boys
Camp Laurel

Camp Laurel South
Camp Lee Mar

Camp Lenox

Camp Lincoln/Lake Hubert
Camp Mac

Camp Marimeta for Girls
Camp Matoaka

Camp Mishawaka
Camp Nashoba Day
Camp Nebagamon
Camp Nicolet for Girls
Camp Nor'Wester
Camp Northwood
Camp Olympia

Camp Oneka

Camp Ozark

Camp Pinecliffe

Camp Regis-Applejack
Camp Runoia

Camp Saginaw

Camp Scatico

Camp Sea-Gull

Camp Sewataro

Camp Skylemar

Camp Skyline Ranch
Camp Starlight

Camp Stewart for Boys
Camp Tapawingo
Camp Taum Sauk
Camp Timberlane for Boys
Camp Towanda

Camp Vega for Girls
Camp Voyageur
Camp Walden

Camp Wawenock
Camp Wayne

Camps ‘R’ Us, New York

Cape Cod Sea Camps

Catalina Island Camps

Catalina Sea Camp

Cheley Colorado Camps

Chewonki

Chippewa Ranch Camp

Clearwater Camp

Coleman Country Day
Camp

Colvig Silver Camps

Concord Academy Summer
Camp

Coppercreek Camp

Crestwood Country Day
School

Culver Summer Camps

Echo Lake

Falling Creek Camp for Boys

Fleur de Lis Camp

Forrestel Riding & Sports
Camp

Frogbridge Day Camp

Geneva Glen Camp

Gold Arrow Camp

Harker Summer Programs

Heart O’ the Hills Camp

Hidden Pond Day Camp at
The Rinx

Hidden Valley Camp

High Meadow Day Camp

Holiday Hills Day Camp

Hoofbeat Ridge Camps

Howe Military School Camp

International Sports Training
Camp

Iroquois Springs

vy League Day Camp

Keewaydin

Killooleet

Lake of the Woods and
Greenwoods Camps

Manitou

Mataponi

Merri-Mac

Camps that have renewed their AIC membership for 2007

Mountain Camp

North Star Camp for Boys

OMNI Camp

Pali Overnight Adventures

Park Shore Country Day
Camp

Pierce Country Day Camp

Pine Forest/Timber Tops/Lake
Oswego

Rambling Pines

Reality Ranch Military Camp

River Way Ranch Camp

Roughing It Day Camp

Seacamp

Sesame Rockwood Camps

Sharon Country Day Camp

Sierra Canyon Day Camp

Skylake Yosemite Camp

Southwoods

Summer Fenn Day Camp

Summer's Edge Day Camp

Takajo

Tall Pines Day Camp

Tate's Day Camp

The Aloha Foundation, Inc.

Thunderbird for Boys

Thunderbird for Girls

Timber Lake Camp

Tom Sawyer Camps, Inc.

Trails Wilderness School/
Mullins Camps

Tripp Lake Camp

Valley Trails Summer Camp

Walltons Grizzly Lodge, Inc.

Willow Grove Day Camp

Winnebago

Winona Camps for Boys

Wohelo-Luther Gulick
Camps

Wyonegonic Camps
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Camp Name:

ACA Camp #:

Winter Address:

City: State: Zip:
Phone: Fax:

E-mail:

AIC Membership Renewal/Application Form

Renew/apply online at www.ACAcamps.org/aic

Business Members
To renew your existing business
membership or apply for a new

Web Site: business membership, please visit

www.ACAcamps.org/aic.
Parent Organization Name (if applicable):

Type : Day Resident Combined
All AIC member camps must be

Gender: Boys Girls Coed .
an ACA-Accredited® camp.

Summer Address (if different):

City: State: Zip:
Phone: Fax:
E-mail: Web Site:

Cost: $125.00 (Includes 2 representatives at no charge)
AIC representatives and additional staff members must be current members of ACA.

Included Representative #1

First Name: Last Name: Additional Staff Members ¢ Cost $25.00 each

ACA Member #: First Name: Last Name:

Winter Address : ACA Member #:

City: State: Zip: Winter Address:

Phone: Fax: City: State: Zip:
E-mail: Phone: Fax:

E-mail:

Included Representative #2

First Name: Last Name: Additional Staff Members ¢« Cost $25.00 each

ACA Member #: First Name: Last Name:

Winter Address: ACA Member #:

City: State: Zip: Winter Address :

Phone: Fax: City: State: Zip:

E-mail: Phone: Fax:
E-mail:

Total:

Credit Card:

Exp: Security Code:

U visa 1 Mastercard U Discover

Name on Card: Signature:

If you wish to pay by check, please make a copy of your completed
registration form and send it with your payment to the address below.

Association of Independent Camps
5000 State Road 67 North
Martinsville, IN 46151-7902



Business Members that have renewed their AIC membership for 2007

Current as of 6/15/07

If your business is not on the list, you can renew online at www.ACAcamps.org/aic or
mail your renewal form (see below) to the address provided on the form. If you have
questions, please contact Melany Irvin at info@AlICcamps.org.

* AMSkier Agency e KidsCamps.com/CampJobs.com

* BUNAC USA * Markel Insurance Company

e Bunkl.com * Morrow Insurance Agency, Inc

e Bunkline Camp Ouftfitter e Schirick & Associates Insurance Brokers, Inc.
e Camp America * The Camp Doctor

* Camp Leaders * The Soynut Butter Company

e Halpern Real Estate ¢ VincentCurtis

* Hibbs Hallmark & Co. e Wells Fargo Insurance Services

AIC Business Membership Application

Business Name:

Business Contact:

Address:

City: State: Zip:
Phone: Ext: Fax:

E-mail:

Web:

Marketing Statement (up to 250 characters):

Cost: $350.00
Credit Card: Exp: Security Code: U visa [ Mastercard [ Discover

Name on Card: Signature:

If you wish to pay by check, please make a copy of your completed
registration form and send it with your payment tfo the address below.

Association of Independent Camps
5000 State Road 67 North

Martinsville, IN 46151-7902
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